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Negative 
iNflatioN
the headline rate of inflation fell  
into negative territory in april,  
down by 0.1%. 

the main cause was the sharp fall 
in oil prices seen earlier in the year, 
although food prices have also been 
falling as supermarkets continue to 
use discounts to lure customers.  

some key products for caterers, 
including beef, lamb and fresh fish, 
have bucked the deflationary trend 
and seen price increases, according 
to rPI figures to april 2015.

MeNus oN the Move 
Consumers are definitely hungry for new 
experiences when eating out. although the 
economy is recovering, customers still expect 
the wow factor when they spend their hard 
earned cash.   We are continuing to see new 
smokehouse and barbecue concepts rolling 
out, and this trend coincides with an upsurge 
in slow-cooked dishes and underused meat 

cuts such as brisket and 
pork shoulder appearing on 
menus. additionally there is 
the rise of the hybrid, such 
as london’s first Chinese gastropub, fusing 
familiar food and formats to create new ideas.  
the most successful operators will be those 
that can innovate.

tiMe for a ChaNge 
With inflation low and availability, quality and 
value of uK meat, seafood and fresh fruit and 
veg all very good, now is an excellent time 
for caterers to revamp their menus, trial new 
dishes and put a stronger focus on seasonal 
produce. as we move from spring into summer, 
it’s the right time to offer new dishes on 
specials boards, as well as talk to potential 
new suppliers. through the summer, we’ll be 
keeping our customers up to date with any 
changes in market conditions.

the iNflatioN faCtor
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Coffee CoNCerN  
Coffee prices peaked a year ago in the wake 
of a drought in Brazil, and have gradually 
returned to more normal levels. however, the 
quality of this year’s Brazilian crop is likely 
to be variable following last year’s problems, 
and there are also concerns that the el Nino 
weather pattern will affect harvests in other 
coffee-producing countries, with prices rising 
towards the end of the summer. tea prices 
have also been high at commodity auctions in 
the face of lower production.      

NEWS  NEWS

BarBeCue BooM 
Demand for steak cuts increases 

with the arrival of the peak barbecue 
season, with rib-eye now so popular on 
menus that prices are particularly high. 
sirloin, in contrast, is now less common 

on branded pub and restaurant 
menus, making it a better value option 

for independents able to vary their 
menu.  the popularity of barbecue, 

smokehouse and slow-cooked dishes 
has increased demand for beef and 

pork, including cuts such as beef short 
ribs and brisket, and pork belly and 
baby back ribs. even so, there are 

good value cuts available to operators 
able to keep their menus flexible, 

and the price of good quality burgers 
should remain fairly stable. With lamb, 
alternative cuts such as Barnsley chops 
are a good menu option while prices 

are at their seasonal peak.

With both cod and haddock 
likely to be affected by quota 
restrictions, operators should 
look at fish from British waters as 
alternatives to the most popular 
species. examples, which offer 
a better price point and 
likely good availability over 
the summer, include hake, 
pollock, mackerel, gurnard, 
grey mullet, bream, south 
Coast sea bass, dabs, lemon sole, 
brill and plaice. 

Native lobsters and crabs will 
also be good value,  as always, 
with availability changing day to 
day according to the fish being 
caught and landed, working 
with suppliers to offer ‘catch 
of the day’ seafood specials 
will maximise the benefits to 
operators as well as appealing to 
customers.

fishiNg 



Prices for strawberries and raspberries will benefit from 
Dutch producers competing with the prices from uK 
growers, making them a better option for fruit salads and 
desserts than imported fruit from further afield. Pineapple 
prices, for example, are at high levels due to floods in 
Costa rica, while melons will be more expensive 
for the first half of the summer, 
before the level of imports 
increases. With citrus, 
limes are currently better 
value and quality than 
lemons, which have been 
affected by the black 
spot disease.

vegetaBle variety  

NEWS  NEWS

Core salad items such as tomatoes, lettuce 
and cucumbers are expected to be good 
quality and good value. however, the 
range of salad crops being grown by British 
producers offers caterers opportunities to 
ring the menu changes.  Customers looking 
for healthier options can be tempted with 
British watercress, with both quality and price 
forecast to be excellent, and uK-grown baby 
leaf salads such as rocket and red chard, 
which will be outstanding quality. Micro herbs 
and flowers are at their best in early summer, 
and add a great visual appeal to dishes.

Berry BoNaNza

offering ‘seasonal British 
vegetables’ as a menu 

accompaniment this summer 
will enable operators to vary their 

offer according to availability, quality and 
price. British cauliflower crops are forecast to 
be plentiful and so prices should be low all 
summer, while both new season cabbages and 

courgettes will be good value once home-
grown supplies are available.  however, 
broccoli crops are down 40% on last year, 
so prices will remain at winter levels, while 
the spanish predict a decline in onion crops, 
keeping prices high until late July and then 
only slowly falling when the new British 
season starts in september.

suPer salaDs
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PeaCh PuBs aND lyNx PurChasiNg: 
trust aND teaMWorK Drives suCCess    
Hamish stoddart is co-founder of Peach Pubs, the award 
winning pub business which has built its reputation on  
quality food and drink. Peach opened its first pub in 2002, 
the same year that Lynx Purchasing set up shop, and the 
two businesses have worked closely together since their 
earliest days.  

Hamish says: “We now buy all our food at prices 
negotiated by Lynx, as well as most other staple products 
such as cleaning and disposables. Working with Lynx, we 
have reduced the number of suppliers we use and now 
aim to form closer, longer-term partnerships. this enables 
us to work very closely with suppliers, both to manage 
costs and to ensure that quality is maintained. 

“It also helps us plan ahead to meet changing consumer 
tastes and make effective use of seasonal produce, and 
overall this approach ensures that we are working with 
suppliers who share our values.  

“We estimate that  Lynx save us an average of at least 3 
to 5 per cent over the very best prices we could negotiate 
ourselves, which adds up to a substantial sum over the 
course of a year.”

n See www.lynxpurchasing.co.uk for the full  
Peach Pubs Q&A

Lynx Purchasing works with more than 2,200 businesses 
including hotels, pubs, restaurants, care homes and 
education providers. Lynx offers caterers access to the 
best prices in the market, with no fees or contracts.  
Lynx customers also benefit from detailed market 
insight, enabling them to plan menus more effectively.

01937 591088 
savings@lynxpurchasing.co.uk 
www.lynxpurchasing.co.uk

DoWN at the Dairy

oil DroPs 

NEWS  NEWS

Milk prices have bottomed out and have been flat 
since the start of 2015. Butter production has 
increased year on year, which has pushed prices 
down. egg production has also recovered, with availability of free 
range eggs better than expected.

With crops generally plentiful, prices for soya and 
rapeseed have decreased over the past year and are 
likely to remain static. however, the impact of last year’s 
olive oil crop failures is leading to price rises, with potential rationing 
of supplies due to scarcity of raw material. 

The benefits of working 
with Lynx include: 
• No fees

• No contracts

•  No buying ties – just buy from 
the suppliers you choose

•  Access to Lynx’s purchasing 
power

• Big financial savings

The process is simple:  
• Customers trade with    
  any one of their suppliers

• Order direct from them

• Pay the supplier directly

•  Take advantage of 
the competitive Lynx 
Purchasing prices 

• Impartial advice
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